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Franklin Communications Named as Finalist in the 

South Florida Business Journal’s 2007 Business of the 
Year Awards  

 
MIAMI, FLORIDA – February 26, 2007 – Franklin Communications, LLC of Miami, Florida was 

named a finalist in the South Florida Business Journal’s 2007 Business of the Year award for 

General Businesses in Miami-Dade and Broward counties with annual revenue between $10 - 

$25 million.  The company previously won the highest honors taking home the Business of the 

Year Award in 2005 and 2006.  

 

The award honors companies that demonstrate excellence in business growth, employee benefit 

programs and development, and community involvement in civic and nonprofit groups. Additional 

criteria are corporate philosophy, products and services, awards, goals and mission, innovations 

and diversity initiatives.  

 

“We are very proud to receive this honorary distinction for the third year in a row and we continue 

to strive to be an industry leader while creating a rewarding work environment for our employees,” 

said Peter Dunne, President.  

 

About Franklin Communications, LLC 
Franklin Communications, LLC is a graphic communications company offering full-service 

commercial printing, mailing, and fulfillment services founded in 1921.  Franklin specializes in 

handling the quality and service needs of corporate accounts such as Carnival Cruise Lines, 

Diageo, Microsoft, Miami Dolphins, Florida Marlins, Burger King and a host of other local and 

national accounts. The company’s capabilities include digital photography, design, variable data 

marketing, sheet-fed, non-heatset web, and digital printing, bindery, mailing and fulfillment. 

  

For more information about Franklin Communications, LLC contact Peter J. Dunne at (305) 633-

9779 ext.1227 or visit the company’s website at: http://www.franklincomm.com. 

 


